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Abstract This study analyzed the relationship between consumers' awareness of marine products and
the food index level, which is a sub-domain of the Pukyong Maritime Index. Specifically, the evaluation
of marine products by Korean consumers verified the relationship between taste, nutrition, diversity,
price, and safety-related systems and the food index. The analysis results were as follows. First, it was
found that consumers' awareness of marine products had a significant positive correlation with the
food index. Second, as a result of the regression analysis, the food index had an effect on the order
of nutrition, taste, and price. These findings are required to understand consumers' awareness of
aquatic products, and the food index can be used as the center of northeast asia sea region to provide

a framework for improving consumer's satisfaction.
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Fig. 1. Food Index in PKNU Maritime Index
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Table 1. Frequencies of Consumers' Seafood Awareness

Variable Frequency %
Rarely eat 211 17.6
Seafood 1-2 times 742 61.8
Intake 3-4 times 230 19.2
Frequency Every Meal 15 1.3
No Response 2 2
Not Trusted at all 37 3.1
Seafood Unreliable 264 22.0
Safety System Normal 564 47.0
Y oY Trustworthy 314 262
Very trusting 21 1.8
Origin 556 46.3
Importance Safety 476 39.7
when Natural status 104 87
Purchasing
Seafood Active, Frozen,
Dried Seafood 64 Es
Traditional Market 366 30.5
Supermarket 532 443
Small Mart 135 1.3
Fish Market 119 9.9
Where to Buy
Seafood Agricultural and seafood
wholesale Market “ o
Other 3 3
No Response 1 8l
Total 1200 100
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Fig. 2. Results of the Fukushima product image
survey
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Table 2. Respondents’ Demographic Profiles
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Variable Frequency %
Gender Male 600 50 Table 3. Descriptive statistics and correlations
Female 600 50
29 and below 219 18.3 Variables 1 2 3 4 5 6
30-39 216 18.0
1. F | 1
Age 40-49 238 198 el
50-59 244 20.3 2. Safety n
60 and above 283 236 Related 172 1
System
) Y 67 5.6 ™ ™
Marine related No /eSYes 643 53.6 3. Flavor .335 132 1
ork 1 p= - m
/ ﬁerest No / No 489 40.8 4. Nutriion | 351" | 149" | 636 1
No Response 1 0.1 — - .. - -
5. Diversity .263 110 .345 445 1
Living No 694 57.8 - - - m - m
o g Past 148 123 6. Price .257 108 .203 202 .353 1
the sea Current 358 29.8 Mean 3.24 3.02 3.76 3.85 3.67 3.28
SD 51k .822 .653 .698 .748 .852
Note. ~p¢.001. Numbers in parentheses are Cronbach's alpha
327K = coefficients.
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Table 4. Results of regression analysis

Variables B SE t VIF
H 1 074 019 3.839" 1.032
H2 141 031 4541 1.704
H3 151 030 4.987" 1.868
H 4 051 024 2.082" 1.377
Hb 109 020 5.584" 1.157

F=55.501"", R?=.189, Adjusted R’=.185

Note. "p¢.001, p¢.05
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